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ART MUSIC

A transcendent exhibition at the Smithson-
ian American Art Museum celebrates both 
the beauty of the American West and the 
powerful story of the immigrant artist who 
captured these dramatic landscapes with 
his singular vision. PAGE 28

Syrian-born clarinetist and composer Kinan 
Azmeh mixes musical genres to create a 
distinct sound with universal resonance, 
while also using his international back-
ground to pursue his other passion: human 
rights advocacy. PAGE 29

Vision of America Human Virtuoso

BREAKING This year’s Winternational broke records, with over 60 embassies 
offering 5,000 visitors everything from colorful carved Ugandan 
animal sculptures to Belgian pralines during this unique midday 

journey into cultures 
from every corner of the 
globe. PAGE 24RECORDS
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Worldly Winternational
Over 60 Embassies, 5,000 Visitors on Hand for Eighth Edition of Winternational  • BY JONAS MEULEMAN

olorful Ugandan carved animal sculp-
tures, mung bean cakes from Vietnam, 
Moroccan henna painting and Belgian 
pralines were among the myriad foods, 

handicrafts, art and activities on display from 
around the world at the eighth annual Winter-
national embassy showcase on Dec. 5 held at the 
Ronald Reagan Building and International Trade 
Center (RRB/ITC).

This year’s Winternational broke records, with 
over 61 embassies participating and more than 
5,000 visitors experiencing this unique midday 
journey into traditions and cultures from every 
corner of the globe.

“The reason this event has grown is because the 
embassies really enjoy this initiative. It has picked 
up tremendous momentum. We started with only 
five embassies with an audience of around 50 
people and now we are here with over 60 embas-
sies with thousands of attendees,” said Andrew 
Gelfuso, vice president of TCMA (A Drew Com-
pany), which manages RRB/ITC and organizes the 
annual event. “The theme of cultural diplomacy is 
alive with countries from all over the world exhib-
iting side by side that don’t necessarily have diplo-
matic bilateral relations. We wanted to organize a 
cultural festival to bring people from different ar-
eas in the world together to promote international 
culture, diplomacy and build global ties.”

Since its early days, the embassy showcase has 
grown exponentially. “Today we have convened 
[61] embassies to showcase the arts, cuisine, trade, 
travel and tourism of these diverse countries,” said 
John P. Drew, president and CEO of TCMA. “To-
gether, we have developed the Reagan Building 
into a hub for government, business, global com-
merce and cultural exchange.”

U.S. Assistant Secretary of State for Educa-
tional and Cultural Affairs Marie Royce opened 
this year’s festivities by stressing that cultural di-
plomacy “provides vivid, compelling examples of 
openness, tolerance and creative expression, as is 
so vibrantly displayed among today’s exhibitors.”

Those exhibitors included the embassies of Af-
ghanistan, the African Union Mission, Armenia, 
Australia, Bahamas, Bahrain, Bangladesh, Barba-
dos, Belgium, Bolivia, Botswana, Bulgaria, Cabo 
Verde, Cameroon, Côte d’Ivoire, Czech Republic, 
Egypt, El Salvador, Eritrea, European Union, Fiji, 
Georgia, Grenada, Guatemala, Guyana, Haiti, In-
dia, Indonesia, Kazakhstan, Kenya, Kyrgyzstan, 
Latvia, Lithuania, Malawi, Malaysia, Malta, Mex-
ico, Moldova, Morocco, Myanmar, Nepal, Nicara-
gua, Nigeria, Oman, Pakistan, Panama, Paraguay, 
Peru, Philippines, Qatar, Russia, Saudi Arabia, 
South Africa, Sri Lanka, St. Kitts and Nevis, Ta-
jikistan, Turkey, Uganda, Ukraine, Uzbekistan and 
Vietnam. 

This diverse spectrum of countries was re-
flected in the eclectic offerings on display, which 
ranged from handcrafted sculptures and paint-
ings, to silk scarves and skin care products, to 
the perennial crowd favorite: a global sampling of 
food and drink.

The Turkish Embassy, for example, energized 
visitors with its signature strong Turkish coffee. 
El Dorado Rum was on hand at the Guyanese 
booth. The South African Embassy offered differ-
ent types of beef jerky, each with its own distinct 
spices.  

While Winternational offers Washingtonians 
a respite from the daily political grind that con-

Above, diplomatic representatives gather for a group photo in the atrium.  
Seated front row from left are: John P. Drew, president and CEO of TCMA  
(A Drew Company); Andrew Gelfuso, vice president of TCMA (A Drew Company) 
and director of the World Trade Center Washington, DC; Assistant Secretary  
of State for Educational and Cultural Affairs Marie Royce; Secretary of State  
of the District of Columbia Kimberly A. Bassett; and Susan Carmel, president  
of Carmel Cultural Endowment of the Arts.

Russian 
Matryoshka 
dolls were 
on display 
at the 
Russian 
Embassy 
booth.

The Embassy of Barbados featured brass sculptures.

The Embassy of Botswana brought baskets and crafts.

Assistant Secretary of State for Educational and 
Cultural Affairs Marie Royce; Ambassador of Nicaragua 
Francisco Campbell; Andrew Gelfuso, vice president of 
TCMA (A Drew Company); and Ambassador of Egypt 
Yasser Reda.

Secretary of State of the District of Columbia Kimberly A. Bassett; Ambassador  
of Grenada Yolande Y. Smith; John P. Drew, president and CEO of TCMA (A Drew 
Company); and Ambassador of Saint Kitts and Nevis Thelma Phillip-Browne.
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Hand-
created 
silk fiber 
art was 
show-
cased at 
the 
Embassy 
of 
Belgium 
booth.

A live painting demonstration is performed at the 
Embassy of Eritrea booth.

Children were dressed in native attire at the Moldovan 
Embassy booth.

Ukrainian spirits were on hand at the Embassy  
of Ukraine booth. Representatives from the Embassy of Malaysia don their traditional dress.

 Representatives from the Embassy of El Salvador.

Ambassador of Cameroon Henri Etoundi 
Essomba.

A representative hands out Moldovan cookies and treats.

Colorful 
crafts 
were 
exhibited 
by the 
Embassy 
of 
Mexico.
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A woman is 
dressed in 
traditional 
attire from 
Panama.

The Embassy of Nigeria displayed its unique sculptures. The Embassy of Kenya showcased hand-carved wood sculptures.

Above, the Embassy of Uzbekistan showcased traditional Uzbek art 
and fashion.

At left,  
specialty  
beverages  
were on  
display at the 
Embassy of 
Guyana booth.

At right,  
representatives 

from the 
Russian 

Embassy  
wore festive 
native dress.
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sumes the capital, in a city like Washington, 
D.C., politics is hard to escape. The Ukraini-
an Embassy, for example, rejoined this year’s 
showcase after having to miss it last year be-
cause of tensions back home with Russia.

Taras Moskalenko, the embassy’s first sec-
retary of cultural affairs and public diploma-
cy, said he was pleased to see so many people 
flock to his embassy’s booth to learn about 
his country — outside of the daily news headlines. 
“Apparently we became very popular all of a sud-
den,” he said wryly. “We gave away more brochures 
and sold a lot more than we thought we would.” The 
delegation also brought traditional Ukrainian spirits 
called horilka, made of grains and pepper, that no 
doubt contributed to the popularity.

While Ukraine has generally been a fixture at 
Winternational, for other embassies, it was their first 
time participating. 

The Embassy of Grenada promoted its country 
with the slogan “Spices of the Caribbean,” providing 
visitors with samples of cinnamon sticks, nutmeg, 
mace, turmeric, cloves, pimento and ginger, while 
explaining their various culinary and medicinal 
uses. In addition, embassy staffers discussed the 
country’s efforts to become the chocolate capital of 
the Caribbean and one of the finest chocolate-pro-
ducing countries in the world.

“I think Winternational is a good medium to sell 
our beautiful, pure Grenada,” counselor Rosemarie 
Welsh said. “It is an incredible opportunity for us as 
a small island nation, and we are already looking for-
ward to participating in [other initiatives] to display 
our culture even more.”

Meanwhile, the Lithuanian Embassy, a third-time 
participant, used the occasion to both highlight its 
culture and celebrate the season by displaying fes-
tive ornaments alongside Baltic amber jewelry. A 
children’s author was also on hand to talk about her 
award-winning book, “The Fox on the Swing,” whose 
message, she said, resonates with children and adults 
alike and encapsulates what the day is all about.

“The book is about friendship between a boy and a 
fox, but its main message is about finding happiness 
in small things. It is now available in 11 countries and 
translated into each of their languages,” author Eve-
lina Daciuté told us. “I am extremely grateful to have 
the ability to show it at Winternational surrounded by 
so many different cultures and languages because this 
is the perfect event to bring the stuff that is unique 
and national to our countries and at the same time 
make it universal.”

Gelfuso said the popularity of the event has led to 
an ever-greater diversity of offerings each year.

“We’ve got about 1,000 more attendees [than last 
year], and we have about 10 more embassies than 
we’ve ever had. But the greatest thing that’s different 
is that they’re all trying to outdo each other. There’s 
friendly competition, which motivates embassies to 
display more items, which then makes the public stay 
longer to enjoy new and exotic experiences.”

Jonas Meuleman is an editorial assistant  
for The Washington Diplomat. 
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The Embassy of Peru highlighted its jewelry.
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